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6th Qil, Gas, Refining and Petrochemicals Exhibition and Conference

THE REGION'S ESTABLISHED ENERGY SHOWCASE
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O IL EXPLORATION BOOMS

Oil exploration in the Sultanate of
Oman has shifted into  high gear,
following the recent signing of exploration
and production sharing agreements with
a large number of inferational oil & gas
firms. The entire Sultanate is now subject
to some form of exploration activity, apart

from two remaining blocks.

Extensive efforts to boost oil production
in Oman are also underway, with the
implementation of various enhanced oil
recovery (EOR) techniques in many
mature fields including Mukhaizna and
Harweel To enable it to focus on ifs
porTfo|io of |Qrge fields, which account for
over 80% of Oman's total oil producﬁon,
Petroleum De\/e|opmenf Oman (PDO)
has recently signed agreements with
other companies for the o|eve|opmenf of

its clusters of small fields.

All these developments are fuelling
substantial demand for the entire range of
oilfield supplies and senices, making
OCGWA 2008 an ideal venue to
showcase what your company can offer

fo the Sultanate’s oil & gas industry.

Recent Oman Exploration and
Production Sharing Agreements (EPSAs)

Name of Company Block(s) Total Area (sq. km)
Al Zakwani consortium 55 7,564
BG Group 60 1,500
Circle Oil Oman 49 & 52 106,199
GotQil Resources & Odin Energy 15 1,389
Indago Oman 43A 2,923
MOL (Hungary) 43B 15,923
Occidental of Oman 54 5632
Oman Hunt 50 16,680
Oilex consortium 56 5,808
PTTEP Oman 44 & 58 3,439
Reliance Industries 18 18,000
Taga Company 57 2,262

Tethys Ol 15 1,389

Oil exploration



AS PRODUCTION AND
CONSUMPTION RISE
RAPIDLY

The Sultanate of Oman has emerged as a maijor infernationall exporter
and consumer of natural gas. Extensive gas exploration is in progress in
many  parts of the country, while produdion is conﬂnuous|y posting

unprecedented growth. Consider the following :

- The Sultanate’s natural gas production soared by 282 percent
during the first half of 2006, compared to the same period last year.

- Total gas production reached 498,957 million cubic feet from January
fo June 2006.

- Oman currently exports up to 9 million tons of ING to many countries

including South Korea and Japan.

- Gas supplies from Petroleum Development Oman rose fo over 43

million cubic meters per day in 2005.

With the establishment of major industrial areas such as the Salaloh
Free Zone and Sohar Industrial Port, Omani gas demand and consumption
will increase considerably in coming years. There are strong prospects for
growth in this area: OGWA 2008 will provide the perfect opportunity to

present products, services, and equipment for gas-based industries.
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o be held poro||e| to the exhibition, the OGWA
Conference 2008 will bring together industry
professionals for a thorough discussion of the major
issues and challenges currently facing the region’s oil
& gas industry.

At every show, the OGWA Conference explores
the business opportunities in the region as well as the

strategies currently being implemented to substantially

boost production. In 2008, an impressive line up of
high-profile speakers will deliver presentations related

Maijor Speakers in

2006 include:
John Malcolm,
MD, PDO,
Ibrahim Al Ansari,

Exec VP, Dolphin Energy,

Glenn Valogen,

President, OXY w—
Join us in 2008!

Participate in the OGWA Conference to keep yourself abreast of the latest developments in the

SELECTED

MAJOR

E€XHIBITORS

AT OGWA

2006

THE OGWA CONFERENCE 2008 :
CHALLENGES AND OPPORTUNITIES

to upstream and downstream operotions, with

particular focus on energy redlities in the Middle East.

To ensure the quality of the presentations, the
forum’s Conference Committee is made up of experts
from Oman’s Ministry of Oil and Gas, Petroleum
Development Oman (PDO), Oman NG, the Oman
Society for Petroleum Senvices (OPAL), and leading oil
& gas companies.

lable online in d




WHY E€XHIBIT AT OGWA 2008?

o Strengthen your existing presence in the energy industry

o Introduce new products and services

o Develop business contacts and appoint agents/distributors
o Meet industry professionals and potential business partners
o Obtain product feedback from target customers

o Display new projects and accomplishments

o Identify new buyers and establish effective supply channels

OGWA 2008 will be a major gathering of
national oil & gas companies in the GCC,
international firms, equipment suppliers, service
providers, and industry professionals.

Visitor Marketing Campaign

An extensive and well-planned promotional
campaign will include press activities, supported
by broad editorial coverage in local as well as
regional newspapers and industry joumals. A
direct mail and outdoor media campaign will
further strengthen promotional activities. Full event
information will also be widely disseminated to
attract high-profile visitors, the key players and
decision makers from the region’s oil & gas
industry.

"Oilman’s Lunch”

This complimentary lunch offers exhibitors and
visitors the opportunity to exchange ideas, renew
acquaintance, or discuss business — as they enjoy
a three-course meal right inside the exhibition
hall. A highly popular part of OGWA since 2002,
the Oilman’s Lunch helps ensure that top
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executives and other visitors will stay at the show
for much longer, paving the way for more
productive stand visits and networking sessions.

66
How
OGWA

KEEPS
GROWING”’

“Participating in OGWA was an easy
decision for us because we are fully
aware of the exciting developments
currently taking place in Oman's oil and
gas industry. We received serious

enquires during OGWA 2006."

S Vaideeshwaran
Asst Manager -

International Heavy Equipments

“Very good arrangements in the
exhibition and conferencel OGWA has
shown us the fruitful way to promote our
products in the Middle East region and to
further develop business prospects.”

K. Prabhudevappa
General Manager
Good Earth Chemicals Put. Ltd.

“Overall, OGWA was a unique
platform to register our presence as well
as to look for a local agent”

Khalid Al Jabir

Deputy General Manager
The Saudi Shoe Co. Ltd.

‘I would like to express my deepest
thanks for your well organized exhibition

nd the efforts you did to make it work”
Adil Al-Nofali

Community Affairs officer
Oman Refinery Company



Established in 1985, the Oman International Exhibition Centre (OIEC) is the ideal venue for major
trade fairs and exhibitions in the Sultanate of Oman. It offers 12,000 square meters of indoor
exhibition space with enough parking space for over 2,500 vehicles. It is conveniently located

near Seeb International Airport and is just a short ride away from the city centre of Muscat.

Omanexpo LLC has over 20 years of experience as an exhibition organizer and event
management company. In addition to Oil & Gas West Asia, the company's major exhibitions
include Food Expo, Motor Show, Interiors & Buildex, Women Expo, the Eid Festival, and GCC

Water, Power & Energy. We are guided by our corporate mission, which is

"to help you make your business grow.”

PARTICIPATION RATES

Space Only (minimum: 18 sqm.) - US$300 per sq.m.

(Space only bookings are for exhibitors who want fo design and build their
own stands)

Space + Shell Scheme (minimum: 9 sq.m.) - US$355 per sq.m.

(Shell scheme includes white panel walls, fascia and name-board, carpeting,
fluorescent lighting, desk and two chairs)

Sponsorship

Exciting sponsorship opportunities which can add value to your
participation are also available.

Full sponsorship details are available on our website.

For space reservations and for more information, ,O/ease confact:

Omanexpo LLC
P.O. Box 20, Code 117, Wadi Kabir, Sultanate of Oman
Tel. No. +968-24790333, Fax No. +968-24706276

E-mail: omanexpo@omantel.netom, Website: www.ogwaexpo.com
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